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1. There are many channels on YouTube that target children and include sponsored content. What are the ethical implications of such sponsorship? Do you think that targeting children with sponsored content requires regulation and if so, who is responsible for monitoring this content?
The ethical implications of YouTube channels that target children and include sponsored content are that disclosing information that may be unnecessary to children may be disseminated to them, thereby contravening COPPA’s regulations on consumer privacy laws (Nafi'ah, & Husna, 2021). Thus children may be exposed to the risk of consuming information that abuses the acceptable moral principles. Targeting children with sponsored content requires regulation to ensure that data directed to children comply with COPPA.
2. .Do you think the $170 million fine that Google had to pay was enough to deter other tech companies from violating the COPPA and other consumer privacy laws? Why or why not?
I think the $170 million fine that Google had to pay was enough to deter other tech companies from violating the COPPA and other consumer privacy laws. This is because the exorbitant amounts of money that the companies will have to pay by contravening the privacy laws will be costly. Thus tech organizations will seek to comply with the rules and regulations stipulated by COPPA to ensure that the consumer privacy laws are not infringed.
3. Discuss the major issues facing digital marketing platforms such as Google, YouTube, Facebook, and Instagram with regard to privacy. How will impending regulations affect the use of digital and social media by marketers? Refer back to Chapter 20 in your response. Cite specific examples from the text
The major issues facing digital marketing platforms such as Google, YouTube, Facebook, and Instagram concerning privacy are myriad. Foremost, online marketers are faced with the issue of privacy and data collection. Many jurisdictions in the world have enforced privacy legislation that needs the customer to be notified in advance before collecting their personal information (Quan‐Haase, & Ho, 2020). Also, security and cloud storage of customers’ information has to be safeguarded. Online marketers have to ensure that information for customers is safely stored. The impending regulations will significantly affect the use of digital and social media by marketers. For instance, online marketers will be required to get the permission of their customers to collect their personal information. For example, the California Online Privacy Protection Act (OPPA) highlights that marketers have to disclose the kinds of information their websites collect.
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